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THE SECRET LIFE OF ART

Art. Ideas. Design. Creativity. With new writing, interviews, photography
and exclusive feaures, NGV Magazine is about the people and stories
behind great art and design.
NGV Magazine is the magazine of the National Gallery of Victoria.
Australia’s most visited public art gallery, the NGV was founded in 1861
and continues to capture the imagination of 2.4 million visitors each year.
NGV Magazine embodies this personality with dynamic, modern design,
editorial commissioned from around the world, and a focus on content
that is unique, engaging, and celebrates creativity of all kinds.
NGV Magazine is published bi-monthly.

‘He may have wanted
to play a trick on
future viewers.’
Eighteenth-century
artist Joseph Wright
of Derby’s artful
game of smoke
and mirrors in his
painting Anna Romana
Wright reading by
candlelight c. 1795.

Hidden behind
the candlelight
BY CARL VILLIS
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MAKING NEWS

As part of KAWS: Companionship in the
Age of Loneliness, KAWS will also create
a large-scale installation for children that
will provide insights into his methods of
working and creative approaches to
imagery sourced from popular culture,
toy production and collectables.
KAWS: COMPANIONSHIP IN THE AGE OF LONELINESS
WILL BE ON DISPLAY FROM 20 SEPTEMBER 2019 TO
1 MARCH 2020 AT NGV INTERNATIONAL.

CIVILIZATION: THE WAY WE LIVE NOW
Maggie Finch

EXHIBITIONS

Concealed romantic messages, mistaken identities,
paintings created in secret and hidden right in front
of us – unravel the secret lives and mysteries of works
in the NGV Collection.

(cover)
Installation view of MoMA at NGV: 130 Years of Modern
and Contemporary Art at NGV International
© Gerrit Thomas Rietveld / Pictoright. Licensed by
Copyright Agency, 2018
© Bart van der Leck / Pictoright, Amsterdam. Licensed by
Copyright Agency, 2018
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Upcoming exhibitions
and new displays at NGV.

KAWS: COMPANIONSHIP IN
THE AGE OF LONELINESS
Dr. Simon Maidment
Brian Donnelly, born in 1974 in New
Jersey, and now living and working in
Brooklyn, New York, works under the
moniker KAWS and started his career as
a graffiti and street artist. The artist draws
on the complexities of the contemporary,
built-environment experience of modern
life using the language of pop and
street culture.
KAWS’s prolific body of work straddles
the worlds of art and design to include
paintings, murals, large-scale sculptures,
street and public art, and graphic and
product design. His work is infused with

humour, humanity and an acute sense
of the precarious nature of our times.
Over the last two decades KAWS has
exhibited in museums and galleries as
well as working on high-profile creative
collaborations in fashion and retail.
Admired for his larger-than-life sculptures
and colour-filled paintings, KAWS’s cast
of hybrid cartoon and human characters
are drawn from pop-culture animations.
These form a distinctive artistic vocabulary that includes references across
generations, from Mickey Mouse, The
Smurfs and Snoopy, to The Simpsons,
SpongeBob SquarePants and Fat Albert.
In September 2019 the NGV will
present the artist’s first solo exhibition in
Australia, with works spanning his entire
career. KAWS: Companionship in the Age
of Loneliness will introduce fans and new
audiences to the full range of KAWS’s
artistic output, while teasing out the
often-overlooked emotional aspects of his
art. New works will include a major
sculpture commissioned by the NGV.

Civilization: The Way We Live Now is
a major, touring exhibition produced by
the Foundation for the Exhibition of
Photography and the National Museum
of Modern and Contemporary Art, Seoul,
in consultation with the National Gallery
of Victoria. It features the work of over
100 contemporary photographers from
Asia, Australia, Europe, Africa and
the Americas.
In this increasingly globalised world,
the exhibition explores photographers’
representations of life in cities as its key
theme and presents a journey through the
shared aspects of life in the urban
environment. The selected works create
a picture of collective life around the
world and document patterns of mass
behaviour. The exhibition looks at the
phenomenal complexity of life in the
twenty-first century and reflects on the
ways in which photographers have
documented, and held a mirror up, to
the world around us.

KEITH HARING | JEAN-MICHEL
BASQUIAT: CROSSING LINES
The NGV is preparing a world-first
exhibition of two giants of late twentieth-century art: Keith Haring and
Jean-Michel Basquiat. These artists
changed the art world in the 1980s
through their idiosyncratic imagery,
radical ideas and political commentary,
creating a legacy that continues to
influence contemporary culture today.
Both artists are acclaimed for their
distinctive visual language and for
employing signs, symbols and words to
convey strong sociopolitical messages.
Keith Haring | Jean-Michel Basquiat:
Crossing Lines will present the work of
both artists, including their early work on
the streets and subways of New York City,
their collaborations with each other and
the likes of Andy Warhol, Grace Jones
and Madonna, and some of their most
recognised artworks including pieces
featuring the artists’ signature motifs
– Basquiat’s crown and skull, and
Haring’s ‘radiant baby’ and dancing
figures.

Guest-curated by Dr Dieter Buchhart,
art theorist, author and co-curator of the
Barbican's 2018 exhibition Basquiat:
Boom for Real, the exhibition will survey
each artist’s tragically short yet prolific
career, offer insights into their unique
visual languages, and reveal the
many intersections between their lives,
practices and ideas.
WITH THANKS TO PRINCIPAL PARTNER MERCEDESBENZ AUSTRALIA PACIFIC.

A FAIRY TALE IN RED TIMES:
WORKS FROM THE WHITE
RABBIT COLLECTION
Simon Maidment
A Fairy Tale in Red Times: Works from the
White Rabbit Collection presents works
by twenty-seven Chinese artists. It is an
exciting collaboration between the NGV
and arts patron and philanthropist Dr
Judith Neilson AM on the occasion of the
tenth anniversary of the establishment of
the White Rabbit Gallery, Sydney.
Neilson’s White Rabbit Collection is
currently the largest private collection of
contemporary Chinese art internationally,
containing more than 2500 works by more

than 700 artists, all produced since the
year 2000. More than an art collection,
it is a social document that reveals
dramatic generational change in Chinese
society, culture and contemporary art in
the twenty-first century. Since 2009
exhibitions of works from the White Rabbit
Collection have become an accessible
point of first contact with contemporary
art from China for Australian residents
and international visitors alike.
The NGV celebrates Judith Neilson’s
visionary endeavour with this selection of
works from artists based in mainland
China and Taiwan. A Fairy Tale in Red
Times reveals the creative energy and
technical virtuosity of artists from two
generations: the first post-Mao generation
that enthralled Neilson in the early days of
building her collection, and a younger
generation for whom the Cultural
Revolution is ancient history.
A FAIRY TALE IN RED TIMES: WORKS FROM THE WHITE
RABBIT COLLECTION IS ON DISPLAY UNTIL 6 OCTOBER
AT NGV INTERNATIONAL.

CONTEMPORARY PHOTOGRAPHY
FROM CHINA
Susan van Wyk
Since the 1990s, contemporary photography has flourished in China, with artists
using the medium to examine a range of
subjects, such as identity, the dissolution
of traditional culture and the rapidly
changing face of Chinese cities.
Contemporary Photography from China
includes works by artists including Zhang
Huan, Wang Qingsong and Hong Lei.
Drawn from the NGV Collection, the
exhibition includes a suite of twenty-nine
works gifted by collector and publisher
Larry Warsh, which has significantly
expanded the Gallery’s photography
collection.

CIVILIZATION: THE WAY WE LIVE NOW IS ON DISPLAY
FROM 13 SEPTEMBER TO 2 FEBRUARY 2020 AT
NGV INTERNATIONAL.

CONTEMPORARY PHOTOGRAPHY FROM CHINA IS
ON DISPLAY FROM 28 JUNE TO 27 JANUARY 2020 AT
NGV INTERNATIONAL.

(foreground)
KAWS
CLEAN SLATE 2015
(right)
Jean-Michel Basquiat and Keith Haring
at the Julian Schnabel Opening, Whitney
Museum, NYC, 1987
Photo © George Hirose

(background)
KAWS
SURVIVAL MACHINE 2015 (detail)
Photo: Jonty Wilde
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OUR AUDIENCE
• Executives, business leaders
• Artists, architects, designers, creatives
• Collectors, patrons, supporters
• Academics, researchers
• Audiences visiting NGV exhibitions or the Collection of
art and design
OUR VOICE
• Confident
• Contemporary
• Creative
• Curious
• Exploratory
DEMOGRAPHICS
OVERVIEW
NGV Magazine is published bi-monthly by the National Gallery of
Victoria and distributed to a broad readership of around 33,000
readers per issue, including 30,000+* NGV Members, Foundation
members, corporate partners, supporters, patrons and visiting
audiences shopping at NGV design store.

AGE

GEOGRAPHY

OCCUPATION

20–75 70%

15%

6%

25%

30%

4%

55%

25%

GENDER

Female

The magazine believes in intelligent, interesting, insightful writing
that is engaging, accessible, tells a good story and is informed by
compelling ideas and a distinct voice. NGV Magazine readers are very
engaged with the NGV and art/design, and knowledgeable about the
arts at varying levels, from practising artists and readers with specialist
knowledge to general audiences. NGV Magazine is stocked at the
NGV design stores at NGV Australia, Federation Square and NGV
International. NGV Magazine is also available at NGV design store
online for single issue purchase or an annual subscription.

Male

Non-metro and other states

Outer Melbourne
(more than 8kms)

Inner Melbourne
(within 8kms)

*Figure according to 2017/18 financial year

Robert Andrew
Yawuru born 1965
Moving out of muteness 2013 (installation view)
Purchased, Victorian Foundation for Living Australian
Artists, 2015
© Robert Andrew

Home duties

Student

Retired/Pensioner

65%

Work full or part time
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STUDIO

Julian Rosefeldt creates visually opulent and meticulously choreographed moving-image
artworks. His latest, In the Land of Drought, 2015–17, brings the old together with the new:
it is a response to a famous eighteenth-century musical composition, informed by traditions
of abstract painting and architecture, and filmed with a drone.
BY KATHARINA PRUGGER

Julian
Rosefeldt

CONTRIBUTOR PROFILE
NGV Magazine commissions leading writers and photographers from
around the world to produce new content especially for the publication.
Our writers include journalists, novelists, poets, editors, researchers,
curators and artists. Recent contributors have been commissioned from
Paris, Dubai, Melbourne, Sydney, Tokyo, LA, Perth, regional Australia,
Washington DC and Berlin.

EDITORIAL PROFILE
Regular sections:
Making News: A round-up of
NGV announcements, events
and milestones.
Feature: Essay and photo feature
offers detailed coverage of major
artists, exhibitions and events
at NGV with exploratory writing,
expert insights and unique
perspectives.
Studio: Insider access to the
neighborhood, life and creative
spaces of diverse artistic minds
around the world, by writers
and photographers local to their
city.
Interview: In-depth Q&A with
artists, influencers, creative
leaders and cultural innovators.
Creative Sparks: First person
accounts of the professional
journeys and lightbulb moments
for people working in the creative
industries, from costume and floral
design to visual artists, makers
and artistic directors.

Born in 1965 in Munich, Julian Rosefeldt
has lived and worked in Berlin for the past
twenty years. As a recent recipient of the
German Academy in Rome’s prestigious
year-long fellowship, he currently resides
at Villa Massimo in the Italian capital.
For Rosefeldt, stories about the origins
of his works are important. The origin
story of In the Land of Drought, 2015–17,
begins years back with an adventurous
road trip Rosefeldt, who is also Professor
for Digital and Time-based Media at the
Akademie der Bildenden Künste in
Munich, took with his students to the High
Atlas Mountains in Morocco. There they
visited abandoned film sets that appear
like ruins of ancient forts and palaces
emerging from the desert. Rosefeldt, who
investigates the myth-making techniques
of cinema in his work, remained fascinated with these unusual locations. He
revisited his memories from Morocco
some years later when organisers for the

music and arts festival Ruhrtriennale in
Ruhr, Germany, approached him to work
on a project. They invited Rosefeldt to
produce a visual backdrop for a live
concert performance during the 2015
festival of Joseph Haydn’s famous
1797–98 oratorio The Creation. The
oratorio depicts and celebrates the
creation of the world as described in the
Book of Genesis. For Rosefeldt, to create
a film to accompany Haydn’s optimistic,
life-affirming music was a challenging
commission:
When you listen to Haydn’s The
Creation, you can grasp physically the
themes and subjects he talks about. In
his music you can hear the waterfall,
you can hear the birds, you can hear
the wind. You can almost feel the
snow. It is a very evocative work, which
is already a translation of nature at its
genesis, nature untouched by humans.

Women in Design (occasional
feature): From Dubai to Milan,
Melbourne and beyond, a series
on the women behind creative
and cutting-edge design and
enterprise.

Rosefeldt filmed in the desert of Morocco
and in the Ruhr area, a vast industrial
landscape and the historic centre of
Germany’s coal production. His response
would be a narrative that was diametrically
opposed to The Creation:
My idea was to look back from an
imagined future on the Anthropocene
and show the end of Genesis. It begins
with Haydn’s oratorio, then there is the
development of all these ancient
cultures, which are depicted through
the abandoned film sets – Roman,
Greek, biblical sites, Egyptian – and

EXHIBITION

WHITE
RABBIT

Collection: Every picture tells a
story: Fresh perspectives
on the people, stories and
provocations behind artworks in
the NGV Collection.

AT
NGV

People: Key moments and people
at NGV.
My NGV: Personalities from
culture and media speak about
their life and work, and choose a
work in the NGV Collection
with special significance
Books: interviews, edited extracts
and hot-off-the-press access to
publications at NGV
Museum Life: Behind-the-scenes
insight into museum life via
interviews with people working in
diverse roles at NGV
Last Word: Life, love and culture
in this short Q&A with a
range of personalities

36
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3. Gold was as a favoured material
for personal adornment and horse
harness fittings. Gold adornments like
this elaborate belt buckle were often
inlaid with turquoise, agate and other
precious materials to enhance the
status of the wearer.
4. During excavation of the Yangling
tomb site of Han emperor Jing during
the 1990s, more than 50,000 smallscale terracotta warriors were
discovered. Created seven decades
after Qin Shihuang’s life-sized
terracotta warriors, they served the
same purpose as tomb guardians, but
their smaller scale was more practical
for production. Their arms, which
were made from wood, their clothing
and their leather armour has completely perished during 2000 years
underground.
5. Tiger mother with cub, a Western
Zhou dynasty work, is one of the
earliest pieces in this exhibition.
Tigers were considered exotic
animals, and their representation in
art and design during this period was
extremely rare; a piece like this was
most likely produced for presentation
to deities. Its geometric designs
show a refined level of bronze casting
and natural expressiveness in the
representation of a mother and cub.

FIVE MINUTES WITH
Jeff Xu, Founder and CEO
of Golden Age Group.

4

6. This door ring holder (pushou) in
the form of a mythological beast
would support a large ring from its
lower section. Installed on the outer
door of a palace, its fierce appearance, including bulging eyes, and
additional decoration displaying the
four protective spirits in each corner
were intended to ward off evil spirits.

5
Image captions pp.110–11
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It was pretty clear to me that I would
not be interested in directly translating
The Creation into film, and also on a
visual level that would not make any
sense, as it would have probably
ended in a very kitschy interpretation
of Haydn.

6

Could you describe the first time you
saw the Terracotta Warriors in China
and the impact this experience had
on you.
I first visited the terracotta warriors in 2016
and was humbled by the grandeur of
these works and their cultural significance
for my country. The terracotta warriors
and the enduring legacy of China’s first
emperor, Qin Shihuang, have been
instrumental in shaping the country into
the thriving economic and cultural hub it is
today. As with any story of greatness, it is
important that our children understand
how this came to be, so I took my sons
with me when I visited the terracotta
warriors again in 2018. I am very much
looking forward to the NGV’s dual
Melbourne Winter Masterpieces exhibitions, Terracotta Warriors: Guardians of
Immortality and Cai Guo-Qiang: The
Transient Landscape. I am looking forward
to witnessing how Cai’s installation will
respond to the majesty of the terracotta
warriors. In what will be a world first, Cai’s
creations will draw from these ancient
works to invigorate a contemporary
dialogue between China’s heritage and
the values and philosophies that still hold
true. Since its inception, the NGV has
sought to make art more accessible for
all. Golden Age Group shares this vision
and, as Principal Partner, believes that
these exhibitions will leave a lasting
impression on Melbourne for many years
to come. We hope that Terracotta Warriors:
Guardians of Immortality and Cai GuoQiang: The Transient Landscape will
provide an opportunity for visitors to
engage with the works for a fuller
understanding of China’s rich and
complex national history.
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A 1.3 million square
kilometre canvas where
art comes to life.

GOLDEN
SHIELD

BY ANCHULI FELICIA KING

MARGARET PRESTON STILL LIFE: SUNSHINE INDOORS, 1914, oil on canvas, 53.0 x 65.0 cm • EST: $150,000 – 200,000 © Margaret Preston/Copyright Agency, 2019

final entries invited

‘AN EXPLOSIVE MIX OF ACTION,
SEDUCTION, INTRIGUE AND
COURTROOM DRAMA’

IMPORTANT AUSTRALIAN + INTERNATIONAL FINE ART
AUCTION • 28 AUGUST 2019 • SYDNEY

THE AGE

12 AUG — 14 SEPT
SOU THBANK THE ATRE

SEE THE BIGGER PICTURE, ON THE TERRITORY ARTS TRAIL

BOOK NOW
MTC.COM. AU

Tjanpi Desert Weavers, Central Australia

CAST NICHOLAS BELL, GABRIELLE CHAN, JING-XUAN CHAN, FIONA CHOI, YI JIN, JOSH McCONVILLE, SOPHIE ROSS, YUCHEN WANG DIRECTOR SARAH GOODES
SET & COSTUME DESIGN THE SISTERS HAYES LIGHTING DESIGNER DAMIEN COOPER COMPOSER & SOUND DESIGNER LUKE SMILES
VOICE & DIALECT COACH GERALDINE COOK-DAFNER ASSOCIATE DESIGNER KAT CHAN ASSISTANT DIRECTOR ALICE QIN

The Territory Arts Trail takes you on a journey through the world’s biggest art gallery, the NT.
Along the way, you’ll also discover festivals, museums and attractions that will give you a
better understanding of the Territory’s rich and fascinating culture and history. The Territory
Arts Trail makes it easy to discover the best of the NT’s art, artists, and much more.

MTC is a department of the University of Melbourne

GoldenShield_Gallery-FP_210x290_AD_FA.indd 1

Visit territoryartstrail.com.au and tailor your trail.

16/5/19 12:13 pm

Our advertisers reflect our readers: they’re creative, contemporary
and confident. They include an eclectic mix of high-end retail brands,
bespoke property companies and a diverse range of galleries both state
and country-wide. Our advertisers ensure that the NGV audience’s tastes
and needs are continually catered for.

We are now seeking final entries of major works of art to the
August Important Australian + International Fine Art auction.
The Sydney auction will include an exceptional collection of
Modernist works of art from the Ken & Joan Plomley collection.
For an obligation free market
appraisal please contact:
melbourne 03 9865 6333
sydney 02 9287 0600
info@deutscherandhackett.com
www.deutscherandhackett.com
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ADVERTISING RATES

FULL PAGE (EX GST)

ISSUE

BOOKING DEADLINE

MATERIAL DEADLINE

ON SALE

Casual

$2,990

NOV/DEC 2019

13 September 2019

20 September 2019

28 October 2019

3x

$2,720

JAN/FEB 2020

1 November 2019

8 November 2019

23 December 2019

6x

$2,332

MAR/APR 2020

10 January 2020

17 January 2020

27 February 2020

MAY/JUN 2020

6 March 2020

13 March 2020

27 April 2020

JUL/AUG 2020

15 May 2020

22 May 2020

29 June 2020

DOUBLE PAGE SPREAD (EX GST)
Casual

$4,800

3x

$4,368

6x

$3,745

HALF PAGE (EX GST)
Casual

$1,695

3x

$1,440

6x

$1,322

SEP/OCT 2020

10 July 2020

17 July 2020

27 August 2020

NOV/DEC 2020

11 September 2020

18 September 2020

28 October 2020

NOTE: Advertising deadlines are subject to change.
NOTE: No cancellations accepted after booking deadline.
NOTE: ‘On sale’ means on sale in NGV Design Store and mailed by Australia Post.

CIRCULATION

INSERTS

ADVERTISING CONTACTS

29,744 Publisher’s statement
– Circulation Audit Bureau
March 2016
6 issues per year

Price on application
(space/weight dependent)

BOOKINGS
Hardie Grant Media

AGENCY COMMISSION

Karyn Kyriacou
Phone: (03) 8520 6709
Mobile: 0400 509 153
Email: karynkyriacou@hardiegrant.com

LOADINGS*
Specified positions
10% loading fee
IFC
10% loading fee
Opposite contents
10% loading fee
Opposite director’s letter*
10% loading fee
Installation view of Alexandra Kehayoglou’s
Santa Cruz River 2016–17
© Alexandra Kehayoglou

DEADLINES

* approved on a case-by-case basis

10% agency commission

Amanda Travers (NSW only)
Phone: (02) 9857 3724
Mobile: 0412 185 260
Email: amandatravers@hardiegrant.com
MATERIAL
Hilary van Leeuwen
Phone: (03) 9520 6758
Email: hilaryvanleeuwen@hardiegrant.com
NGV Magazine is published by
National Gallery of Victoria
180 St Kilda Road Melbourne VIC 3004
ngv.melbourne
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ARTWORK

TERMS AND CONDITIONS

National Gallery of Victoria only accepts digital material. PDFs preferred.
(Note: We do not accept Word, Publisher or Powerpoint files.)

GENERAL CONDITIONS
No cancellations of space can be accepted after the published booking
deadline. If copy is not received by deadline date, the Publisher
reserves the right to insert copy previously published. The positioning
or placing of an advertisement is at the Publisher’s discretion, except
where specifically agreed to by the Publisher and a loading is paid by
the client. Space cancelled within a contract period, thereby affecting a
discounted rate, will result in the advertising under that contract reverting
to the appropriate rate for the number of insertions. The advertiser
cannot make alterations to dates marked on the booking form unless
authorised by the Advertising Bookings contacts. The client warrants
that the advertisements to be placed pursuant to this order will: Contain
no defamatory, obscene or otherwise unlawful matter; Not infringe
any rights, including copyright, or any third parties; Comply with the
Standards of The Media Council of Australia, The Advertising Standards
Council, all other relevant regulatory bodies and; Not in any way be
false, misleading or deceptive or otherwise breach any provision of
the Trade Practices Act. The Publisher reserves the right to reject any
advertisement considered to be unsuitable for publication.

Please ensure that registration and trim marks do not appear on artwork.
For full page and double page spreads bleed should be set to 4mm
outside the trim area. Please take care to set this in the ‘Marks and
Bleed’ area of your software program.
Ads can be submitted as press ready PDF files emailed to –
hannahlouey@hardiegrant.com or sent on a disk. If sending material
by disk, the disk must be accompanied by a colour printed proof.
Double page spreads are to be supplied as separate single page files
with 4mm bleed all around. Any critical information across the spine area
should be double imaged across the gutter. Double image allowance is
3mm each side of the gutter inclusive of the trim size. Spacing of type
across the centre should clear the spine by a minimum of 6mm on
each side.
WE ASK THAT:
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All font information embedded. True Type fonts are not to be used. All
scans to be at 300dpi minimum and scaled to no more than 100% of
their size in the layout. Minimum type size recommended is 10pt. Type
reversed out of a four colour image or background should be no smaller
than 10pt. Consideration should be made when using coloured type that
total density do not exceed ink limits. Also take care when using a light
coloured tint where type detail might be lost.
Correct Grey balance calibration to be set for scans. Ensure colours in
your document are CMYK. RGB or other colour formats will be rejected.
Spot colours will not be accepted. If you are using PMS colours, these
must be broken down into CMYK process colours on the original file.
Solid Black panels or large areas of background should carry at least 2
colours to reinforce the black print. We recommend at least 20% cyan or
magenta. Total ink density should be between 280–310% with a black
limit of 90% and allow for 15–20% dot gain. Recommended minimum
line weight is 1pt with a maximum of 2 colours overprinting.
NGV Magazine is printed on 200gsm Lumi Silk (cover) and 90gsm Lumi
Forte Satin Matt Art (text). All artwork supplied should carry the colour
profile FOGRA39.
MATERIAL
Hilary van Leeuwen
Phone: (03) 9520 6758
Email: hilaryvanleeuwen@hardiegrant

Julie Dowling
Badimaya born 1969
Federation series: 1901−2001 2001
Melbin 1901–1910
Uncle Sam 1910–1920
Auntie Dot 1920–1930
Ruby 1930–1940
Mollie 1940–1950
George 1950–1960
Nan 1960–1970
Ronnie 1970–1980
Carol 1980–1990
Julie 1990–2001
Purchased through the NGV Foundation with the
assistance of Rupert Myer, Governor, 2001
© Julie Dowling/Licensed by Copyright Agency, 2018
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There are FOUR half page advertisements per double page spread in the magazine.
180.5 mm

7

127 mm

MAY–JUN 2019
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HALF PAGE
ADVERTISEMENT 1
180.5 x 127 mm

HALF PAGE
ADVERTISEMENT 3
180.5 x 127 mm

HALF PAGE
ADVERTISEMENT 2
180.5 x 127 mm

HALF PAGE
ADVERTISEMENT 4
180.5 x 127 mm

NOTES: Page size (print area) for EACH advertisement is: 180.5 mm wide x 127 mm high.
Your image can run to the edge of the print area, but please DON’T add bleed. No trim marks are needed.

PRINT AREA

NON-PRINT AREA
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FULL PAGE ADVERTISEMENT SPECIFICATIONS
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There are TWO full page advertisements per double page spread in the magazine.
PAGE WIDTH 210 mm

TYPE-SAFE AREA 185 mm

4mm BLEED
(ALL AROUND)

10 mm

NOTES: Page size for each advertisement is: Single page – 210 mm wide x 290 mm high. Double page spread – 420 mm wide x 290 mm high.
Type-safe area is: 185 mm wide x 270 mm high – this is to ensure that your content reproduces clear of margins and the binding area of the magazine.
Images can run full bleed. Your supplied artwork should include 4mm bleed all around and show trim marks outside of the bleed area.

PRINT AREA

TYPE-SAFE AREA

TYPE-SAFE AREA 270 mm

15 mm

10 mm

PAGE HEIGHT 290 mm

10 mm
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